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Artwork & Design Concepts 
Days: 1 Day 

Duration: 4 Hours 

Language: English 
 

Job Description 

This course introduces trainees to the creative world of visual communication broadening their understanding 

of graphic design. Completing this course, trainees will gain the skills needed to design creative publications for 

print. 

Job Profile Outcome 

• Understand meaning, importance, benefits of art design 

• Explore and understanding basic elements of artwork 

• Understand principles of compositing layouts 

• know and classify type kinds and families 

• Know the importance of using type in artwork 

Job Outline 

General Basics 

• Design Is Purposeful 

• Design Is Informational 

• Design Uses a Visual Language 

• Design Is a Process 

Design Principles 

• Design Elements 

• Visual Impressions of Design Elements 

Composition & Layout 

• Leading the Viewer's Eye 

• Composition and Layout Principles 

• Design Formal Systems 

Typography 

• Type Anatomy 

• Type Classifications 

• Type Families 

• Type Measurements 

• Type in Art Design 

• Arabic Typography 
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Advertising Concepts & Color theory 
Days: 1 Days 

Duration: 4 Hours 

Language: English 
 

Job Description 

This course is designed to help you prepare documents and images for error-free output. Your designs may 

look great on screen; but when you go to print, you may end up with bizarre results. To ensure quality of 

output, solid practical knowledge is the key to professional production. This course deals with the abstract 

language of color and discusses basic color principles, terminology and applications, with an emphasis on 

manipulating color. 

Job Profile Outcome 

• Understand the meaning/concept of media, advertising and graphics 

• Learn how to collect, store, and evaluate originals 

• Deal with scanners 

• Understand the concept and systems of color separation 

• Understand the different concepts of printing ads 

• Avoid common mistakes 

• Understand the psychological power and effect of color, through cultures and history 

• Understand color dimension, types, and harmonies 

• Learn the different types of color contrasts and their effect 

• Understand the digital color theory and controlling digital color production 

Job Outline 

Overview 

• What Is Media? 

• What Is Advertising? 

• What Is Graphics? 

Dealing with Graphical Resources 

• Resources of Originals 

• Evaluating Originals 

• Digital Cameras 

• Scanners 

• Before Scanning 

• The Process 

• After Scanning 

Color Separation 

• What Is Color Separation? 

• Systems of Color Separation 

Printing Ad Finishing 

• Printing Types 
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• Steps of Printing 

• Steps of Finishing 

• Common Mistakes and Trouble Shooting 

Characteristics of Color 

• Color Dimension 

• Color Types 

• Color Harmonies 

Contrast and Dimension 

• Definition 

• Simultaneous Contrast 

• HSV Contrasts 

• Contrast of Hue 

• Contrast of Dark and Light 

• Contrast of Cool and Warm 

• Contrast of Complements 

• Contrast of Saturation 

• Proportion 

• Punctuation 

Digital Color Theory 

• Definition 

• Vector Graphics and Raster Graphics 

• Creating and Displaying Digital Colors 

• Resolution 

• Spatial Resolution 

• Brightness Resolution 

• Color Depth 
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Adobe Photoshop CC 
Days: 5 Day 

Duration: 20 Hours 

Language: English 
 

Job Description 

Adobe conducted research to identify the foundational skills students need to effectively communicate using 

digital media tools. Based on feedback from educators, design professionals, businesses, and educational 

institutions around the world, the objectives cover entry-level skill expectations for visual design. An individual 

earning this certification has approximately hours of instruction and hands-on experience with the product, 

and is familiar with product features and capabilities, as well as relevant career concepts. 

Job Profile Outcome 

• Customize Photoshop CC workspace 

• Recognize the variations of file formats provided by Photoshop and their advantages 

• Select appropriate resolutions for different image and output types as well as resize and crop image areas 

• Create and manipulate multiple layers to compose images easily 

• Select image areas for editing and compositing images 

• Isolate image areas and create masks 

• Retouch images 

• Learn how to use Photoshop drawing tools efficiently 

• Use Photoshop’s painting tools to create artworks 

• Add texts & effects to the design 

• Prepare files for printing 

• Creating 3D objects 

Job Outline 

Working in the Design Industry 

• Identify the purpose, audience, and audience needs for preparing images. 

• Communicate with colleagues and clients about design plans. 

• Determine the type of copyright, permissions, and licensing required to use specific content 

• Demonstrate knowledge of key terminology related to digital images. 

• Demonstrate knowledge of basic design principles and best practices employed in the design industry. 

Project Setup and Interface 

• Create a document with the appropriate settings for web, print, and video. 

• Navigate, organize, and customize the application workspace. 

• Use non-printing design tools in the interface to aid in design or workflow. 

• Import assets into a project. 

• Manage colors, swatches, and gradients. 

• Manage brushes, symbols, styles, and patterns. 

Organizing Documents 

• Use layers to manage design elements. 
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• Modify layer visibility using opacity, blending modes, and masks 

• Understand the difference between destructive and nondestructive editing. 

Creating and Modifying Visual Elements 

• Use core tools and features to create visual elements. 

• Add and manipulate text using appropriate typographic settings. 

• Make, manage, and manipulate selections. 

• Transform digital graphics and media. 

• Use basic reconstructing and retouching techniques to manipulate digital graphics and media. 

• Modify the appearance of design elements by using filters and styles. 

Publishing Digital Media 

• Prepare images for export to web, print, and video. 

• Export or save digital images to various file formats. 
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Adobe Illustrator CC 
Days: 3 Day 

Duration: 12 Hours 

Language: English 
 

Job Description 

Adobe conducted research to identify the foundational skills students need to effectively communicate using 

digital media tools. Based on feedback from educators, design professionals, businesses, and educational 

institutions around the world, the objectives cover entry-level skill expectations for graphic design and 

illustration. An individual earning this certification has approximately hours of instruction and hands-on 

experience with the product, and is familiar with product features and capabilities, as well as relevant career 

concepts. 

Job Profile Outcome 

• Customize Illustrator CC workspace 

• Recognizing the variations of file formats provided by Illustrator and their advantages 

• Draw and understand the root of drawing in Illustrator 

• Create a powerful artwork using simple shapes 

• Accurately place objects in the Illustration window 

• Convert bitmaps to vector artwork with Live Trace 

• Color images with Live Trace & Live Paint 

• Create and manipulate multiple layers to compose objects easily 

• Add text 

• Add effects 

Job Outline 

Working in the Design Industry 

• Identify the purpose, audience, and audience needs for preparing images. 

• Communicate with colleagues and clients about design plans. 

• Determine the type of copyright, permissions, and licensing required to use specific content. 

• Demonstrate an understanding of key terminology related to digital images 

• Demonstrate knowledge of basic design principles and best practices employed in the design industry. 

Project Setup and Interface 

• Create a document with the appropriate settings for web, print, and video. 

• Navigate, organize, and customize the application workspace. 

• Use non-printing design tools in the interface to aid in design or workflow 

• Import assets into a project. 

• Manage colors, swatches, and gradients. 

• Manage brushes, symbols, styles, and patterns. 

Organizing Documents 

• Use layers to manage design elements. 

• Modify layer visibility using opacity and masks. 
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Creating and Modifying Visual Elements 

• Use core tools and features to create visual elements. 

• Add and manipulate text using appropriate typographic settings. 

• Make, manage, and manipulate selections. 

• Transform digital graphics and media. 

• Use basic reconstructing and editing techniques to manipulate digital graphics and media. 

• Modify the appearance of design elements using effects and graphic styles. 

Publishing Digital Media 

• Prepare images for export to web, print, and video. 

• Export or save digital images to various file formats 
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Adobe InDesign CC 
Days: 3 Day 

Duration: 12 Hours 

Language: English 
 

Job Description 

Adobe conducted research to identify the foundational skills students need to effectively communicate using 

digital media tools. Based on feedback from educators, design professionals, businesses, and educational 

institutions around the world, the objectives cover entry-level skill expectations for print and digital media 

publication. An individual earning this certification has approximately hours of instruction and hands-on 

experience with the product, and is familiar with product features and capabilities, as well as relevant career 

concepts. 

Job Profile Outcome 

• Dealing with Adobe InDesign CC Interface. 

• Customizing the program workspace. 

• Manipulate documents with multiple pages. 

• Dealing with pages and spreads. 

• Draw simple and compound objects. 

• Use Master Pages and numbering pages. 

• Dealing with Frames and Pages 

• Use text and styles 

• Working with colors and effects 

• Using graphics 

• Deal with table of content and Index. 

• Prepare document for printing. 

• Export file for web. 

Job Outline 

Working in the Design Industry 

• Identify the purpose, audience, and audience needs for preparing publications. 

• Communicate with colleagues and clients about design plans. 

• Determine the type of copyright, permissions, and licensing required to use specific content 

• Demonstrate an understanding of key terminology related to publications. 

• Demonstrate knowledge of basic design principles and best practices employed in the design industry 

Project Setup and Interface 

• Create a document with the appropriate settings for web, print, and mobile. 

• Navigate, organize, and customize the application workspace. 

• Use non-printing design tools in the interface to aid in design or workflow. 

• Import assets into a project. 

• Manage colors, swatches, and gradients. 

• Manage paragraph, character, and object styles 
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Organizing Documents 

• Use layers to manage design elements. 

• Manage and modify pages. 

Creating and Modifying Visual Elements 

• Use core tools and features to lay out visual elements. 

• Add and manipulate text using appropriate typographic settings. 

• Make, manage, and edit selections. 

• Transform digital graphics and media within a publication. 

• Use basic reconstructing and editing techniques to manipulate document content. 

• Modify the appearance of design elements by using effects and styles 

• Add interactive or dynamic content or media to a project. 

• Create and edit tables. 

Publishing Digital Media 

• Prepare documents for publishing to web, print, and other digital devices. 

• Export or save documents to various file formats. 

 

 
 


